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"Br
i

tish Airways tumbling from top spot to outside of the top 20 should be a wake

up call for all brands. In a wortd where customer expectat,ons have r,ghtfu/Jy risen, 

brands cannot afford to disappoint and need to continualfy deliver to retain the,r 

valuable reputations. No brand, however strong, is immune to changing consumer 

sentiment. " 

BA ob ·ousty didn't ave a grea year last year, what 'lith the compu er meltdo ,ms 

cocking up travellers' holiday plans, strikes, and the fact tha it decided to s op giving 

passengers free food on short haul ights in favour o charging them £4.95 for a 

cheese and mushroom oastie. Who the hell puts mushroom in a oastie anyway? 

At least they've disabled reclining i the cheap sea s, ich means you won't have 

your limi ed leg room taken up by a fat businessman •1ho's upset he couldn't fly in firs 

class on e compa y dime. [Telegraph] 


